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ABSTRACT 
This paper examines the dual influence of social media on modern relationships, examining how platforms 
both enhance and hinder communication among intimate partners. The study highlights how social media 
fosters constant connectivity, promotes public sharing, and creates new norms for relationship 
expectations, while also fueling jealousy, trust issues, and unrealistic comparisons. It discusses how 
various platforms, from instant messaging to visual storytelling apps, shape relationship dynamics, and 
emotional interactions. The paper concludes that while social media offers more opportunities for 
expression and connectivity, it can also complicate relationships by creating unnecessary pressures. 
Future research is encouraged to explore how different age groups and relationship types experience 
these effects and to better understand the long-term impact of social media on relationship satisfaction. 
Keywords: Social media, modern relationships, communication, trust, jealousy. 

INTRODUCTION 
How does social media impact modern relationships? Whether for better or worse, social networking 
websites and apps play a significant role in the frames of reference in which relationships are conducted 
these days. There are several possible outcomes. How does social media integrate itself within the 
individual components of an intimate relationship? How do different platforms shape how we engage or 
present ourselves and each other? The importance of looking at the ways we communicate and receive 
information may be essential to understanding public relationships as a community in the new media 
landscape. It is further analysis to ask what effects these new forms of mediated relationships have had on 
the criteria through which we measure the success and failure of our own romantic relationships. What 
does this tell us about our priorities in coupling? In conclusion, this review will argue that social media 
applications provide individuals in relationships with more opportunities for expression, but in doing so 
may bring an end to romance and modern relationships driven by desire itself [1, 2]. This is a significant 
phenomenon because contemporary uses of apps and social networking sites may cause negative 
consequences for relationships. This review aims to provide an analysis of the effects of social media 
platforms on modern relationships. A critical approach to this proposal will seek to strike a balance 
between exploring the positives and the negatives of digital communication in contemporary society. In 
this evaluation, we find it important to consider the intersections between social media and the different 
components of modern relationships. The same applies to the physical, mental, and emotional dimensions 
of the conduct of coupledom. Thus, social media may also need to be considered an inevitable practice on 
another level - as an organ of daily life as it is lived today [3, 4]. 

The Evolution of Social Media 
Social media has been solidified as a key communications tool for many. The progression and 
development of social media, as well as the changes in users, make this media a growing and intriguing 
focus of research. Early networking sites drew only niche groups of users but allowed those groups to 
connect across the globe. From there, the platforms continued to grow. The growth of Facebook and 
Instagram marks the beginning of the mass use of social media. These platforms resulted in a 
transformation of personal life and connection. This new shift in networks can be understood as a 
response to a digital space overloaded with information and exposure [5, 6]. Because people have too 
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little time to wallow through all of their ties and connections, they need new and faster ways to reach 
people. As the intimate networks of ontological security break down over a lifetime, people have to 
circumvent the pathology of their existence in network space. This section discusses more on how social 
identity presents itself within the context of technology and screen time. Most importantly, the 
development of these platforms has explored the rates of loneliness and levels of onsite communication. 
Use of the internet has been found to be a positive predictor of loneliness, including the time spent online 
communicating with others. Researchers find that social media can be a tool implemented when 
friendships are not easily made in a new environment and when individuals are seeking more isolated and 
niche groups [7, 8]. 

Social Media and Communication in Relationships 
Several theories and studies highlight the importance of good and regular communication between 
intimate partners. However, for some, saying nothing is often better than saying something 
inappropriate. Social media have therefore opened up a new outlet of communication between partners or 
prospective partners. Platforms enable partners to stay connected using instant messaging and by sharing 
photos and experiences. Social media can also act as a pair maintenance strategy, helping people form 
connections and forge relationships with like-minded others [9, 10]. Encouraging young people to use 
social media to express their thoughts and feelings with others helps to let friends know what is 
happening in their lives and keep in touch with friends who have moved away, especially when writing a 
letter or an email is too time-consuming. Posting on social media reveals the positive everyday 
storytelling of romantic relationships occurring in daily life. Instead of using social media to communicate 
with family and friends, people might use platforms specifically to communicate with their intimate 
partners if they are feeling distant. Creating this simple, passive communication channel following a 
period of intimacy reassures partners that even if they do not see their partner for a little bit, it is not the 
end of the world. However, communication on social media platforms is not as simple as it might first 
appear and comes along with its own set of intricacies and rituals. Young people must learn a new 'digital 
language' for negotiating their way through digital relationships, while singles highlight how they used 
likes, posts, and shares to try and understand if the other person liked them and was ready to move on in 
the formation of their romantic connection. Misinterpretations of this communication or breaches of the 
social media norms have been linked to negative dating experiences [11, 12]. 

Social Media and Trust Issues 
Social media and partner interactions online seem to be mainly coupled with one topic: trust. Not only can 
one’s own actions, like sending friend requests to others, become a reality of argumentation in 
relationships, but also sharing music, giving opinions, and the actual tone of expression on a partner’s 
profile can lead, for example, to jealousy. But that’s not the only form of action capable of escalating trust 
issues. Clicking ‘like’, commenting on pictures, etc., builds the grounds of jealousy. Especially checking 
one’s online behavior behind your partner’s back can function as a turning point. Transparency and 
privacy can become new instruments to build or undermine trust. There is a contradiction between the 
reliance on how partners interact with one another on social network platforms and jealousy, perceived 
infidelity, and the perception of trustworthiness. In fact, partner interaction through social media can give 
insights into the quality of the relationship, as we see high correlations between one partner's perception 
of the other’s commitment, the future of the relationship, and somewhat also cheating and the way they 
interact on social media. The analysis revealed that discussions in our experiments led to a statistically 
significant change in the participants’ level of jealousy, in the direction of the discussion outline. Thus, the 
question of trust concerning actions on social media and the issue of jealousy and perceived infidelity 
seems to be a widespread topic of concern among couples. Relationships teach us that partners experience 
jealousy concerning social media and the influence their interaction has on the perception of them. The 
psychological trust attitude also encompasses the way one expresses jealousy. Our common findings show 
that the link between classical jealousy and trust issues is a strong one and shouldn’t be underestimated. 
Discussing it might be very beneficial for relationships. Being very clear and honest with one another 
about one’s thoughts is also a boost for trust in a relationship. Therefore, awareness of this tricky and 
sometimes irrational phenomenon is a preliminary step to constructing a trustful and balanced 
partnership [13, 14]. 

The Influence of Social Media on Relationship Expectations 
Social media is undoubtedly shaping relationship expectations in several ways. Whether people realize it 
or not is a whole other conversation. Social media is often used as a heuristic for the relationship world. 
People see happy couples on social media, and then their expectations for their own relationships change. 
We are inherently programmed to compare ourselves to others; that’s how we gauge our social standing, 
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and social media comes with built-in comparison culture. People put the best parts of themselves online. 
This isn’t inherently a bad thing; however, the inability to filter your social media intake can definitely set 
up unrealistic expectations for yourself and your relationship [15, 16]. 
The portrayal of relationships on social media can be very grand. Because of influencer culture and the 
prevalent usage of certain hashtags, people expect there to be an underlying perfection within 
relationships too. The happy couple doing a small intimate adventure together has real problems too, but 
because they can also get their content shared, liked, followed, and commented on, it can cause 
daydreaming and impressionable seasons in people’s hearts about their relationships and, in many cases, 
come in the way of the root of someone else's singleness. Especially considering the public access we have 
to other people’s content and, therefore, other people’s norms. The more of a standard something 
becomes, the more likely it is that it becomes a norm. Norms are expectations for behavior. Norms are 
what people believe ‘should’ happen. When people share what should happen—even if it’s stigmatized—it 
becomes familiar and, therefore, accessible. The half-naked model flashing engagement ring pictures is 
what girls see so often that it appears to be the only and ultimate version of ‘relationship satisfaction.’ 
Norms are dangerous because people aim to reach them regardless of their value to them, as people rely 
on public judgment to reaffirm their own value systems [17, 18]. In long-term relationships especially, 
constant connectivity is proving to change our patterns of connectedness. While we do have backing to 
the benefits of communication in relationships, we are also able to connect ourselves in everyday 
interactions. Communicating well as a couple to the visible eye or an inquiring mind can also define your 
social standard. The more you share your love, the further apart you can be from truly sharing your love. 
When you are so used to using words to tell others about your love rather than telling yourself and your 
partner, your words can become void. This has a lot to do with your love language, which I am hesitant to 
comment on. It is my personal belief that the most meaningful output of affection is the areas of the match 
over the areas of difference. The public standard with which to measure performance in this match is so 
superficial that something as simple as a text message to say ‘I love you’ could go unnoticed by modern 
societal standards but could outweigh all your match ‘gestures’ when overdone [19, 20]. 

Future Directions 
Future research should capitalize on unanswered questions. Overall, the literature on the impact of social 
media has just been established, and many questions remain unanswered. For example, we know that 
heightened jealousy is frequently associated with excessive social media usage, but we still do not know 
whether this excessive usage causes disrupted relationship satisfaction over time. It is possible that the 
use of less direct channels can also contribute to heightened jealousy across longer time frames. 
Moreover, it appears that most research conducted in this domain has been performed with young 
respondents, and the results may not always be generalizable. Research should also go beyond the young 
single crowd and investigate the use of social media in parenting interactions. Most importantly, 
researchers must attain a better understanding of the emotional experience of social interactions onsite 
and off. We all form our realities and understand social media and its portrayal of reality in our ways. We 
must examine how individuals perceive social media. We suggest that readers ponder their social media 
usage. Have they ever posted a picture or made a comment to make someone jealous? Have they checked 
up on an ex-lover or new partner? Future research will illuminate the truth behind all of our experiences 
[21, 22]. 

CONCLUSION 
Social media has a varied impact on modern relationships, providing chances for increased expression and 
interaction while also posing problems that confound interpersonal dynamics. The ease of communication 
provided by social platforms enables partners to keep in touch, share experiences, and manage emotional 
ties, but it also creates new demands such as public visibility, jealousy, and comparison. Social media 
promotes unreasonable expectations by exposing people to idealised depictions of relationships, which can 
strain personal bonds. As we get more entrenched in these digital contacts, couples must be prepared to 
handle the complexity that develops, such as setting limits and maintaining open communication. Future 
research should focus on understanding social media's larger, long-term implications, particularly in 
varied relationship contexts and age groups, to better navigate its impact on relationship satisfaction. 
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